Investigative reporting: A guide to using social media tools, going deeper on the web and more internet tools you may find useful for reporting
Andrew W. Lehren (with terrific advice and suggestions from others) 

We've all heard of journalists promoting their latest stories on Facebook or Twitter. We've also seen reporters crowdsourcing questions -- posting on social networking sites that they are about to interview a noted personality and want to know what you would ask, or saying they are interesting in a particular subject or going to a certain place and what to know what they should check out. 
But social networking can be used to do more. Find former workers at key companies, whether its Apple or a private security firm in Iraq. Find people in Japan during the Fukashima nuclear evacuation, even when cell phone and internet service is down and reporters are excluded from going to meet people in certain areas. Follow people or subjects on twitter without anyone knowing what you are up to. Spot trending stories like chatter during the Arab spring. 
Some of this may strike you as familiar territory; the goal is to remind you that you can use these tools in other ways to begin digging deeper. Here is a quick list of things to keep in mind. Also don't forget valuable tips in accompanying tipsheets. 

Google advanced searches
Getting too much, too little or not what you think you should be getting when you google? And keep in mind that many government documents, key reports and other materials of interest never make it onto the internet. Others you can only get through memberships, particular accounts and pay services.
1. Know that google or any search engine does not see everything on the web 
1. Also know that google will give different results to different people for the same search. This is because google tries to guess what you really want. Some can be based just on your location at the time of your searches. Remember one google executive's goal is to be able to answer the subjective, personal question, "What college should I go to?"
1. For google and other search results, don't stop at the first few search results. be sure to check multiple pages when you really care about a subject.
1. With google, you can search images (trying to a check if a photo is really original? This could help spot pictures ripped from, say, a movie, and avoid believing that, say, a twitter feed really comes from Anthony Weiner)
1. Using advanced searches for particular sites like nytimes.com or .gov. Example: immigration detention site:ice.gov
1. [bookmark: _GoBack]Keep in mind: Require words with the prefix +. require no results with a word with -. Require a phrase with quotes. You can also restrict results to a time frame (be careful with this), language, Boolean searches with capital OR
1. Check the page cache if you think older versions of a page might be useful
1. Google alerts are a good way to push an ongoing search to your email box.

Beyond google
Remember estimates that google sees less than half of the internet --- perhaps far less than half, depending on the estimate. Here are a few ways to increase your odds...
1. For many sites, your best searching may be using its internal search engines, especially for pages created dynamically. Court systems, government permits and licenses, contracts and more are often found this way
1. Bing, Yahoo and others come up with significantly different search results.
1. For Tumblr, remember you have to search that separately
1. You can follow search result news on place like searchengineland.com/
1. Pay services are often worth the price: Lexis/Nexis for clips and government records, Guidestar for nonprofit documents, Pacer for federal court records, Jstor for academic studies. Can't afford these? Go to libraries. Some of these also have alert services so updates can get emailed to you.
1. Remember libraries. The New York Public Library has special research services and cards. Special online government libraries like those for medicine, crime, education can help find out more about an issue.
1. Specialized search engines: hurisearch.org for human rights issues, nationmaster.com for nation statistics, equasis.com for ship records
1. Domain tools: ownership dsn lookups, also you can pay fees to track former owners
1. Use the Wayback machine, and again, page caches to track older pages 

Twitter
Beyond just crowdsourcing for asking about possible stories or questions to ask. Beyond just promoting your own fine work ...News orgs have found victims of Japan's nuclear reactor disaster, arranged interviews with those reluctant to talk who don't return phone calls, tracked updates by those they follow as part of their beats
1. Search twitter for ideas, events at locations with #, following people without them knowing you follow them with @.
1. Message people directly with @ for arranging interviews or for asking them to forward your inquiries on a subject to their network of followers.
1. Here are Twitter tips for searching http://media.twitter.com/newsrooms/report
1. TweetDeck and Hootsuite for organizing your tweets, searches, check trends, follow people or subjects without anyone knowing. You can do many things at once
1. Topsy for trying to spot experts and trackbacks, to find all tweets about a linked page
1. Snap Bird for following past tweets a bit better
1. Twiangulate for finding links between tweeters. If you are interested in two people, what links might you find between them that are also worth checking out?
1. Trendmap for trending tweets
1. A nice summary of basic tweeting conventions http://www.jhische.com/twitter/
1. How to do advanced twitter searches http://support.twitter.com/articles/71577-how-to-use-advanced-twitter-search

Social networks like Linkedin and Facebook
Find former workers for companies, or specialists in a particular niche
Linkedin pro for searching for experts, searching for former workers
Other linkedin features out there: signal, skills, labs, answer
Facebook promotes and journalism page but it's little beyond self promotion or asking your audience for comments or questions or thoughts about a subject. Maybe there will be improvements
http://www.facebook.com/journalists?sk=app_221984801148814#!/journalists?sk=app_127333040675934 
Myspace may not be cool to you, but it remains very popular among certain groups, like those in the military
Spokeo for checking handles
Meetup? 

Crowdsourcing 
Certainly helpful. Consider how specialists have come out of the woodwork to identify Nazi photographs or help track the source of Libyan artillery shells. But keep in mind cautions of herd mentality. Palin emails show readers just pounding on the same dozen words and phrases, with a very long tail for words searched just once or twice. 

Covering your web tracks
Tor browser will obscure where you originate from: www.torproject.org/projects/torbrowser
Firefox and other web browsers support incognito mode, making it harder for sites to track you individually with cookies and such. 

Firefox addons 
Downthemall! enables you to download everything on a web page, like a series of reports
Fireshot takes pictures of what a web page looks like, in case it matters that the site could change
Wget is a handy command line utility to download a website in many cases.

Story examples
Following events during the Arab Spring uprisings: An NPR reporter's tale http://www.pbs.org/newshour/rundown/2011/02/nprs-andy-carvin-on-tracking-and-tweeting-revolutions.html
Heartwarming story of finding a missing American in the Japanese tsunami
http://today.msnbc.msn.com/id/42068358/ns/today-good_news/t/ann-curry-tweets-help-find-woman-missing-tsunami/
Locating a former security contractor in Iraq through linkedin
http://www.nytimes.com/2010/10/24/world/middleeast/24contractors.html
Using myspace in part to profile lives of soldiers who died in Iraq War
http://www.nytimes.com/2008/03/25/world/africa/25iht-25dead.11390958.html?pagewanted=all
A related book on using blogs to cover soldiers in the Iraq and Afghanistan wars
http://www.amazon.com/Blog-War-Front-Line-Dispatches-Afghanistan/dp/0743294181
An NPR podcast discussing in part covering the military using the social media
http://onpoint.wbur.org/2011/05/30/military-blogging

